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Luxury isin fashion and is now to be found in ailmost every retail, manufacturing
and service sector. New terms like "mass-luxury,” "new luxury" and "hyper
luxury" attempt to qualify luxury, causing confusion today about what really
makes a luxury product, aluxury brand or a luxury company.

Luxury experts Jean-Noel Kapferer and Vincent Bastien provide the first
rigorous blueprint for effectively managing luxury brands and companies at the
highest level. The new edition of The Luxury Strategy includes more information
about digital strategy, globalization, sustainable development and why luxury
brands are resilient to recessions. It analyzes in depth the essence of luxury,
highlights its managerial implications and rationalizes the highly original
methods — often very far from the usual marketing strategies — used to transform
small family businesses such as Ferrari, BMW, Louis Vuitton, Cartier, Chanel,
Armani or Ralph Lauren into worldwide successes.

The Luxury Strategy rationalizes those business models which have achieved

profitability, while sustaining the luxury status of their brands, and sets out the
counter-intuitive rules for successfully marketing luxury goods and services.
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Luxury isin fashion and is now to be found in almost every retail, manufacturing and service sector. New
terms like "mass-luxury,” "new luxury" and "hyper luxury" attempt to qualify luxury, causing confusion
today about what really makes aluxury product, aluxury brand or aluxury company.

Luxury experts Jean-Noel Kapferer and Vincent Bastien provide the first rigorous blueprint for effectively
managing luxury brands and companies at the highest level. The new edition of The Luxury Strategy includes
more information about digital strategy, globalization, sustainable development and why luxury brands are
resilient to recessions. It analyzes in depth the essence of luxury, highlightsits managerial implications and
rationalizes the highly original methods — often very far from the usual marketing strategies — used to
transform small family businesses such as Ferrari, BMW, Louis Vuitton, Cartier, Chanel, Armani or Ralph
Lauren into worldwide successes.

The Luxury Strategy rationalizes those business models which have achieved profitability, while sustaining
the luxury status of their brands, and sets out the counter-intuitive rules for successfully marketing luxury
goods and services.
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Editorial Review

Review

"This well-written, comprehensive volume on managing luxury productsis a blueprint for successfully
navigating what many marketers have found to be a treacherous path. ...Abundant examples enhance the
text. All components of the marketing mix are explored in terms of how they should be applied to luxury
brands ...Summing Up: Highly recommended. Practitioners, students at all levels, general readers, and
researchers." --CHOICE

Praise for the previous edition:

"[A]ctionable information and advice. If you market luxury products, or want to, The Luxury Strategy should
be on your bookshelf." --Roger Dooley, Neur osciencemar keting.com

"[H]ighly recommended for any basic business collection" --Midwest Book Review

"[A] very intriguing book that can generate passionate discussions...an original and competent point of view
on luxury marketing." --Branduniq

Marketing professionals, brand managers, CEOs, business students

About the Author

Jean-Noé Kapferer isan expert on brand management. His book The New Strategic Brand Management is
akey reference work for MBA programs worldwide. He holds the Pernod-Ricard Chair on Prestige and
Luxury Management at HEC Paris. Also aconsultant, he is a member of the board of a major luxury brand,
and he frequently gives executive seminars on luxury in China, the US, Japan, Korea and India.

Vincent Bastien is one of the most experienced senior managers in the luxury business. Formerly MD of
Louis Vuitton Malletier and CEO of Yves Saint Laurent Parfums, he has held senior posts at some of the
world's most respected luxury brands. Heis now Affiliate Professor at HEC Paris, where he teaches Strategy
in Luxury.

Users Review
From reader reviews:
Ken Martin:

What do you in relation to book? It is not important with you? Or just adding material when you want
something to explain what the one you have problem? How about your spare time? Or are you busy person?
If you don't have spare time to do others business, it is make one feel bored faster. And you have spare time?
What did you do? Every person has many questions above. They must answer that question because just



their can do this. It said that about guide. Book isfamiliar on every person. Yes, it isright. Because start
from on guarderia until university need this kind of The Luxury Strategy: Break the Rules of Marketing to
Build Luxury Brandsto read.

Gloria L ockwood:

In this 21st one hundred year, people become competitive in most way. By being competitive at this point,
people have do something to make these individuals survives, being in the middle of the crowded place and
notice by surrounding. One thing that sometimes many people have underestimated this for awhileis
reading. Y es, by reading a guide your ability to survive boost then having chance to endure than other is
high. In your case who want to start reading a book, we give you that The Luxury Strategy: Break the Rules
of Marketing to Build Luxury Brands book as nice and daily reading reserve. Why, because this book is
usually more than just a book.

Marie Miles:

Reading a book to become new life style in this 12 months; every people loves to examine a book. When you
study a book you can get alot of benefit. When you read publications, you can improve your knowledge,
since book has alot of information in it. The information that you will get depend on what forms of book
that you have read. If you wish to get information about your research, you can read education books, but if
you want to entertain yourself you can read a fiction books, these kinds of us novel, comics, and also soon.
The The Luxury Strategy: Break the Rules of Marketing to Build Luxury Brands offer you a new experience
in studying a book.

Vickie Duke:

As acollege student exactly fedl bored to reading. If their teacher questioned them to go to the library as well
as to make summary for some publication, they are complained. Just small students that has reading's spirit
or real their pastime. They just do what the educator want, like asked to go to the library. They go to
generally there but nothing reading seriously. Any students feel that studying is not important, boring and
can't see colorful images on there. Y eah, it isto become complicated. Book is very important for you
personally. Aswe know that on this period of time, many ways to get whatever we wish. Likewise word
says, ways to reach Chinese's country. Therefore , this The Luxury Strategy: Break the Rules of Marketing to
Build Luxury Brands can make you really feel more interested to read.
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