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EXPLORING MARKETING RESEARCH deals with the design, collection,
analysis, and reporting of marketing research data relevant to a firm's current and
future needs. The text focuses on students as managers, not practitioners, of
marketing research. Students learn about traditional types of marketing research,
such as designing questionnaires, as well as the latest technological
developments that facilitate marketing research including data collection devices,
data analysis tools, and practical approaches to data analysis. In addition, this
edition places more emphasis on ethical and international issues relating to
marketing research.
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Editorial Review

About the Author
A native of the Chicago area, William G. Zikmund was a professor of marketing at Oklahoma State
University and died shortly after completing the eighth edition. He received a Ph.D. in business
administration with a concentration in marketing from the University of Colorado. Before beginning his
academic career, Professor Zikmund worked in marketing research for Conway/Millikin Company (a
marketing research supplier) and Remington Arms Company (an extensive user of marketing research).
Professor Zikmund also has served as a marketing research consultant to several business and nonprofit
organizations. During his academic career, Professor Zikmund published dozens of articles and papers in a
diverse group of scholarly journals, ranging from the Journal of Marketing to the Accounting Review to the
Journal of Applied Psychology. In addition to Exploring Marketing Research, Professor Zikmund authored
Essentials of Marketing Research, Business Research Methods, Marketing, Effective Marketing, and a work
of fiction, A Corporate Bestiary. Professor Zikmund was a member of several professional organizations,
including the American Marketing Association, the Academy of Marketing Science, the Association for
Consumer Research, the Society for Marketing Advances, the Marketing Educators? Association, and the
Association of Collegiate Marketing Educators. He served on the editorial review boards of the Journal of
Marketing Education, Marketing Education Review, Journal of the Academy of Marketing Science, and
Journal of Business Research.

In addition to co-authoring four textbooks, Barry Babin has published over seventy research publications in
prestigious periodicals such as the Journal of Marketing, the Journal of Consumer Research, the Journal of
Business Research, the Journal of Retailing, Psychological Reports, Psychology and Marketing, and the
Journal of the Academy of Marketing Science. Dr. Babin has won also numerous honors for his research,
including the University of Southern Mississippi?s Louis K. Brandt Faculty Research Award (on three
occasions), the 1996 Society for Marketing Advances (SMA) Steven J. Shaw Award, and the 1997 Omerre
Deserres Award for Outstanding Contributions to Retail and Service Environment Research. His research
focuses on the effect of the service environment on employees and customers, and his expertise lies in
building successful outcomes that support long-lasting, mutually beneficial relationships with employees and
customers. He also has expertise in encouraging creativity in the workplace and wine marketing. Dr. Babin?s
primary teaching specialties involve consumers and service quality, marketing research, and creative
problem solving, and he is a popular and frequent international presenter, having lectured in countries
including Australia, South Korea, France, Germany, Canada and the United Kingdom. Dr. Babin is current
president of the Academy of Marketing Sciences, former president of the Society of Marketing Advances,
and marketing editor for the Journal of Business Research.

Users Review

From reader reviews:

James Miguel:

Do you certainly one of people who can't read pleasant if the sentence chained within the straightway, hold
on guys this aren't like that. This Exploring Marketing Research (Book Only) book is readable by means of
you who hate those straight word style. You will find the information here are arrange for enjoyable reading
experience without leaving even decrease the knowledge that want to supply to you. The writer regarding



Exploring Marketing Research (Book Only) content conveys objective easily to understand by most people.
The printed and e-book are not different in the content but it just different as it. So , do you nevertheless
thinking Exploring Marketing Research (Book Only) is not loveable to be your top collection reading book?

Leon Santiago:

The guide with title Exploring Marketing Research (Book Only) has lot of information that you can learn it.
You can get a lot of gain after read this book. This particular book exist new understanding the information
that exist in this publication represented the condition of the world at this point. That is important to yo7u to
learn how the improvement of the world. That book will bring you inside new era of the syndication. You
can read the e-book on your own smart phone, so you can read it anywhere you want.

Mildred Lucas:

In this age globalization it is important to someone to acquire information. The information will make
someone to understand the condition of the world. The condition of the world makes the information simpler
to share. You can find a lot of recommendations to get information example: internet, magazine, book, and
soon. You will see that now, a lot of publisher in which print many kinds of book. The book that
recommended to you personally is Exploring Marketing Research (Book Only) this e-book consist a lot of
the information from the condition of this world now. This book was represented just how can the world has
grown up. The language styles that writer use for explain it is easy to understand. Often the writer made
some study when he makes this book. This is why this book appropriate all of you.

Manda Perez:

Do you like reading a book? Confuse to looking for your chosen book? Or your book seemed to be rare?
Why so many query for the book? But any kind of people feel that they enjoy regarding reading. Some
people likes looking at, not only science book but also novel and Exploring Marketing Research (Book Only)
as well as others sources were given knowledge for you. After you know how the truly amazing a book, you
feel desire to read more and more. Science reserve was created for teacher or maybe students especially.
Those ebooks are helping them to put their knowledge. In other case, beside science book, any other book
likes Exploring Marketing Research (Book Only) to make your spare time much more colorful. Many types
of book like here.
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