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This third edition of Strategic Marketing Management confirmsit as the classic
textbook on the subject. Its step- by- step approach provides comprehensive
coverage of the five key strategic stages:

* Where are we now? - Strategic and marketing analysis

* Where do we want to be? - Strategic direction and strategy formulation
* How might we get there? - Strategic choice

* Which way is best? - Strategic evaluation

* How can we ensure arrival ? - Strategic implementation and control

This new revised and updated third edition has completely new chapters on 'The
Nature and Role of Competitive Advantage' and 'The Strategic Management of
the Expanded Marketing Mix', and extensive new material covering:

* The changing role of marketing

* Approaches to analysing marketing capability
* E-marketing

* Branding

* Customer relationship management

* Relationship management myopia

* The decline of loyalty

The book retains the key features that make it essential reading for all those
studying the management of marketing - a strong emphasis on implementation,
up to date mini cases, and questions and summaries in each chapter to reinforce
key points. Widely known as the most authoritative, successful and influential
text in the sector, the new edition remains an irreplaceable resource for
undergraduate and graduate students of business and marketing, and students of
the CIM Diploma.
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Thisthird edition of Strategic Marketing Management confirms it as the classic textbook on the subject. Its
step- by- step approach provides comprehensive coverage of the five key strategic stages:

* Where are we now? - Strategic and marketing analysis

* Where do we want to be? - Strategic direction and strategy formulation
* How might we get there? - Strategic choice

* Which way is best? - Strategic evaluation

* How can we ensure arrival ? - Strategic implementation and control

This new revised and updated third edition has completely new chapters on 'The Nature and Role of
Competitive Advantage' and 'The Strategic Management of the Expanded Marketing Mix', and extensive
new material covering:

* The changing role of marketing

* Approaches to analysing marketing capability
* E-marketing

* Branding

* Customer relationship management

* Relationship management myopia

* The decline of loyalty

The book retains the key features that make it essential reading for all those studying the management of
marketing - a strong emphasis on implementation, up to date mini cases, and questions and summariesin
each chapter to reinforce key points. Widely known as the most authoritative, successful and influential text
in the sector, the new edition remains an irreplaceable resource for undergraduate and graduate students of
business and marketing, and students of the CIM Diploma.
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Editorial Review

Review
"I can say unequivocally that this book is one of the best structured, comprehensive and, most important,
readabl e texts available today."

Professor Michael J Baker, University of Strathclyde

From the Publisher
This new, revised and updated edition builds on the strengths of the original text, making it essential reading
for everyone studying the management of marketing.

From the Back Cover
The third edition of Strategic Marketing Management confirms it as the classic textbook on the subject. Its
step- by- step approach provides comprehensive coverage of the five key strategic stages:

* Where are we now?

Strategic and marketing analysis

* Where do we want to be?

Strategic direction and strategy formulation
* How might we get there?

Strategic choice

* Which way is best?

Strategic evaluation

* How can we ensure arrival?

Strategic implementation and control

The new revised and updated third edition has totally new chapters on The Nature and Role of Competitive
Advantage and The Strategic Management of the Expanded Marketing Mix, and extensive new material
covering:

* The changing role of marketing

* Approaches to analysing marketing capability

* E-marketing

* Branding

* Customer relationship management

* Relationship management myopia

* The decline of loyalty

The book retains the key features that make it essential reading for all those studying the management of
marketing:- a strong emphasis on implementation, up to date mini cases, and questions and summariesin
each chapter to reinforce key points. Widely known as the most authoritative, successful and influential text
in the sector the new edition remains an irreplaceable resource for undergraduate and graduate students of
business and marketing, and students of the CIM Professional Postgraduate Diploma.



Users Review
From reader reviews:
Earl Goodman:

Information is provisions for people to get better life, information nowadays can get by anyone from
everywhere. The information can be a knowledge or any news even a problem. What people must be
consider when those information which isinside former life are challenging to be find than now could be
taking seriously which one works to believe or which one the particular resource are convinced. If you get
the unstabl e resource then you get it as your main information you will have huge disadvantage for you. All
those possibilities will not happen with you if you take Strategic Marketing Management as your daily
resource information.

Gina Médton:

The reserve untitled Strategic Marketing Management is the e-book that recommended to you to read. You
can see the quality of the book content that will be shown to an individual. The language that publisher use to
explained their way of doing something is easily to understand. The writer was did alot of study when write
the book, therefore the information that they share for your requirements is absolutely accurate. Y ou also can
get the e-book of Strategic Marketing Management from the publisher to make you alot more enjoy free
time.

Gilbert Pellerin:

Many people spending their moment by playing outside using friends, fun activity along with family or just
watching TV 24 hours aday. Y ou can have new activity to spend your whole day by studying a book. Ugh,
do you consider reading a book will surely hard because you have to take the book everywhere? It fine you
can have the e-book, getting everywhere you want in your Cell phone. Like Strategic Marketing
Management which is finding the e-book version. So , why not try out this book? Let's observe.

Betty Dunham:

Isit you who having spare timein that case spend it whole day simply by watching television programs or
just lying down on the bed? Do you need something totally new? This Strategic Marketing Management can
be the respond to, oh how comes? A book you know. Y ou are consequently out of date, spending your free
time by reading in this fresh erais common not a nerd activity. So what these textbooks have than the others?
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