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DRIVING BUSINESS VALUE WITH ANALYTICS

Advanced Analytics Methodologies is today's definitive guide to analytics
implementation for MBA and university-level business students and
sophisticated practitioners. Its expanded, cutting-edge coverage helps readers
systematically "jump the gap" between their organization's current analytical
capabilities and where they need to be.

Step by step, Michele Chambers and Thomas Dinsmore help readers customize a
complete roadmap for implementing anal ytics that supports unique corporate
strategies, aligns with specific corporate cultures, and serves unique customer
and stakeholder communities. Drawing on work with dozens of |eading
enterprises, Michele Chambers and Thomas Dinsmore provide advanced
applications and examples not avail able el sewhere, describe high-value
applications from many industries, and help you systematically identify and
deliver on your company's best opportunities. They show how to:

- Go beyond the Analytics Maturity Model: power your unique business strategy
with an equally focused analytics strategy

- Link key business objectives with core characteristics of your organization,
value chain, and stakeholders

- Take advantage of game changing opportunities before competitors do

- Effectively integrate the managerial and operational aspects of analytics

- Measure performance with dashboards, scorecards, visualization, simulation,
and more

- Prioritize and score prospective analytics projects

- Identify "Quick Wins" you can implement while you're planning for the long-
term

- Build an effective Analytic Program Office to make your roadmap persistent

- Update and revise your roadmap for new needs and technologies

This advanced text will serve the needs of students and faculty studying cutting-
edge analytics techniques, as well as experienced analytics leaders and
professionalsincluding Chief Analytics Officers; Chief Data Officers; Chief
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Scientists; Chief Marketing Officers; Chief Risk Officers; Chief Strategy
Officers; VPs of Analytics or Big Data; data scientists; business strategists; and
many line-of-business executives.

i Download Advanced Analytics Methodologies: Driving Business ...pdf

@ Read Online Advanced Analytics Methodologies: Driving Busine ...pdf



http://mbooknom.men/go/best.php?id=0133498603
http://mbooknom.men/go/best.php?id=0133498603
http://mbooknom.men/go/best.php?id=0133498603
http://mbooknom.men/go/best.php?id=0133498603
http://mbooknom.men/go/best.php?id=0133498603
http://mbooknom.men/go/best.php?id=0133498603
http://mbooknom.men/go/best.php?id=0133498603
http://mbooknom.men/go/best.php?id=0133498603

Advanced Analytics Methodologies: Driving Business Value
with Analytics (FT Press Analytics)

By Michele Chambers, Thomas W Dinsmore

Advanced Analytics M ethodologies: Driving Business Value with Analytics (FT Press Analytics) By
Michele Chambers, Thomas W Dinsmore

Advanced Analytics Methodologies is today's definitive guide to analytics implementation for MBA and
university-level business students and sophisticated practitioners. Its expanded, cutting-edge coverage helps
readers systematically "jump the gap" between their organization's current analytical capabilities and where
they need to be.

Step by step, Michele Chambers and Thomas Dinsmore help readers customize a complete roadmap for
implementing analytics that supports unique corporate strategies, aligns with specific corporate cultures, and
serves unique customer and stakeholder communities. Drawing on work with dozens of leading enterprises,
Michele Chambers and Thomas Dinsmore provide advanced applications and examples not available
elsewhere, describe high-value applications from many industries, and help you systematically identify and
deliver on your company's best opportunities. They show how to:

- Go beyond the Analytics Maturity Model: power your unigue business strategy with an equally focused
analytics strategy

- Link key business objectives with core characteristics of your organization, value chain, and stakeholders

- Take advantage of game changing opportunities before competitors do

- Effectively integrate the managerial and operational aspects of analytics

- Measure performance with dashboards, scorecards, visualization, simulation, and more

- Prioritize and score prospective analytics projects

- Identify "Quick Wins' you can implement while you're planning for the long-term

- Build an effective Analytic Program Office to make your roadmap persistent

- Update and revise your roadmap for new needs and technologies

This advanced text will serve the needs of students and faculty studying cutting-edge analytics techniques, as
well as experienced analytics leaders and professionals including Chief Analytics Officers; Chief Data
Officers; Chief Scientists; Chief Marketing Officers; Chief Risk Officers; Chief Strategy Officers; VPs of
Analytics or Big Data; data scientists; business strategists; and many line-of-busi ness executives.
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Editorial Review
From the Back Cover

TODAY’'SADVANCED GUIDE TO CAPITALIZING ON ANALYTICS:
THE START-TO-FINISH RESOURCE FOR BOTH STUDENTSAND PRACTITIONERS

- Shows how to create analytics roadmaps that maximize topline revenue and shareholder value

- Demonstrates cutting-edge strategies, techniques, and cases, from identifying opportunities to choosing
algorithms

- Reflects the experience of two pioneering analytics/ Big Data experts with dozens of enterprise
implementations

- Essential for advanced students and practitioners using any platform or tool set

In this comprehensive, cutting-edge guide, two of the field’ s most experienced implementers show you how
to systematically optimize the business value of analytics.

Michele Chambers and Thomas W. Dinsmore show how to build a complete analytics roadmap you can
successfully execute on: one that fully reflects your business strategies, culture, customers, resources, and
competitive environment. They present important new applications and case studies, revealing how
sophisticated organizations are increasing short- and long-term value across five key areas: strategic,
managerial, operational, scientific, and customer-facing analytics.

Chambers and Dinsmore guide you in linking anal ytics strategy to specific tactics and techniques, thoroughly
informing your choices of tools, algorithms, and platforms. They provide valuable new insightsinto the
impact of Big Data on predictive analytics, and demystify important new technologies such as Apache Spark
for Hadoop.

Drawing on their unsurpassed enterprise experience, they also address make-or-break management
issues—including how to organize effective analytics teams, find outstanding data scientists, and retain
them.

Thisistoday’s definitive guide to analytics implementation for MBA and university-level business students
and sophisticated practitioners. Its cutting-edge coverage helps you systematically “jump the gap” between
your current analytical capabilities and where you need to be, so you can use analytics to efficiently grow
revenue, profitability, and market share.

Michele Chambers and Thomas W. Dinsmore help you customize a complete roadmap for implementing
analytics that supports your corporate strategies, aligns with your culture, and serves your customer and
stakeholder communities.

Drawing on work with dozens of enterprises, they provide advanced examples and high-value use cases from
multiple industries, and help you systematically identify and deliver on your best opportunities. They address
both high-level strategies and specific techniques: everything from identifying game-changing applications
to assessing the tradeoffs of each algorithmic approach.



This advanced text will serve the needs of students and faculty studying cutting-edge analytics techniques, as
well as experienced analytics leaders and professionals, data scientists, business strategists, and line-of-
business executives.

Execute on Today’s9 Core Principles of Analytics Success

- Build and continuously evolve analytics for high-value business impact

- Focus on the last mile: deploy into production to gain repeatable, ongoing value
- Leverage Kaizen to start small and build upon success

- Accelerate learning and execution: do, learn, adapt, repeat

- Differentiate your analyticsto produce new results

- Embed analytics throughout your key business processes

- Establish a modern architecture that drives out cost

- Maximize and groom analytics talent

- Capitalize on consumerization, leveraging new choices to innovate

About the Author

Michele Chamber sisthe Vice President of Marketing for MemSQL. Prior to this, she served as Chief
Strategy Officer and Vice President of Product Management & Marketing for Revolution Analytics, Genera
Manager and Vice President for IBM Big Data Analytics, and General Manager and Vice President for
Netezza Analytics. In these roles, Michele has worked with hundreds of customers to help them understand
how to use analytics and technology to achieve high-impact business value.

Thomas W. Dinsmor e isthe Director of Product Management for Revolution Analytics. Previousdly, he
served as an Analytics Solution Architect for IBM Big Data, SAS Consulting, and PricewaterhouseCoopers.
Thomas has hel ped more than 500 enterprises around the world use analytics more effectively. He uniquely
combines hands-on skill in predictive analytics with business, organization, and technology experience.

Users Review
From reader reviews:
Juan M cCain:

Book is actually written, printed, or created for everything. Y ou can recognize everything you want by a
publication. Book has a different type. To be sure that book isimportant factor to bring us around the world.
Adjacent to that you can your reading ability was fluently. A guide Advanced Analytics Methodologies:
Driving Business Vaue with Analytics (FT Press Analytics) will make you to always be smarter. Y ou can
feel much more confidence if you can know about every little thing. But some of you think which open or
reading some sort of book make you bored. It is not make you fun. Why they are often thought like that?
Have you looking for best book or ideal book with you?

Joseph Griego:

What do you regarding book? It is not important with you? Or just adding material if you want something to
explain what yours problem? How about your spare time? Or are you busy man? If you don't have spare time
to do others business, it is gives you the sense of being bored faster. And you have time? What did you do?



Everyone has many questions above. They should answer that question since just their can do this. It said
that about reserve. Book is familiar in each person. Yes, it is suitable. Because start from on pre-school until
university need this Advanced Analytics Methodologies: Driving Business Value with Analytics (FT Press
Analytics) to read.

David Hoag:

A lot of people always spent all their free time to vacation or perhaps go to the outside with them loved ones
or their friend. Are you aware? Many alot of people spent these people free time just watching TV, or
playing video games all day long. If you would like try to find a new activity that islook different you can
read abook. It isreally fun to suit your needs. If you enjoy the book which you read you can spent al day
every day to reading a e-book. The book Advanced Analytics Methodologies: Driving Business Vaue with
Analytics (FT Press Analytics) it is extremely good to read. There are alot of individuas who recommended
this book. These folks were enjoying reading this book. In case you did not have enough space to deliver this
book you can buy often the e-book. Y ou can mQOore easily to read this book from your smart phone. The
price is not to fund but this book provides high quality.

Geneva Ricks:

Can you one of the book lovers? If yes, do you ever feeling doubt when you find yourself in the book store?
Make an effort to pick one book that you find out the inside because don't assess book by its handle may
doesn't work thisis difficult job because you are afraid that the inside maybe not since fantastic asin the
outside search likes. Maybe you answer might be Advanced Analytics Methodologies: Driving Business
Value with Analytics (FT Press Analytics) why because the wonderful cover that make you consider with
regards to the content will not disappoint anyone. The inside or content will be fantastic as the outside as
well as cover. Y our reading sixth sense will directly assist you to pick up this book.
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