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Given its importance for consumer satisfaction and thus brand success, apparel fit
is a major challenge for retailers and brands across the industry. Consequently
there have been major developments in sizing research and how it can be used in
apparel design. This book reviews how these developments are affecting clothing
design for different groups of consumers.

Part one identifies various aspects of body shape, size, volume and the
psychological aspects of designing apparel. This section covers topics such as
body shape and its influence on apparel size and consumer choices, sizing
systems, body shape and weight distribution (with a discussion of the Body
Volume Index (BVI) versus the Body Mass Index (BMI)), and the psychological
and sociological factors influencing consumers’ choice of apparel. Part two
outlines the challenges in understanding the sizing and shape requirements and
choices of particular customer groups. This section discusses apparel designed
for infants and children, older consumers, overweight and obese consumers, plus
size Black and Latino women, apparel design for Asian and Caucasian ethnic
groups, sizing requirements for male apparel, maternity apparel, intimate apparel
for varying body shapes, and the challenges of designing headwear to fit the size
and shape of Western and Asian populations.

Designing apparel for consumers provides an invaluable reference for apparel
designers, manufacturers, and R&D managers in the textile industry, as well as
postgraduate students and academic researchers in textiles.
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Given its importance for consumer satisfaction and thus brand success, apparel fit is a major challenge for
retailers and brands across the industry. Consequently there have been major developments in sizing research
and how it can be used in apparel design. This book reviews how these developments are affecting clothing
design for different groups of consumers.

Part one identifies various aspects of body shape, size, volume and the psychological aspects of designing
apparel. This section covers topics such as body shape and its influence on apparel size and consumer
choices, sizing systems, body shape and weight distribution (with a discussion of the Body Volume Index
(BVI) versus the Body Mass Index (BMI)), and the psychological and sociological factors influencing
consumers’ choice of apparel. Part two outlines the challenges in understanding the sizing and shape
requirements and choices of particular customer groups. This section discusses apparel designed for infants
and children, older consumers, overweight and obese consumers, plus size Black and Latino women, apparel
design for Asian and Caucasian ethnic groups, sizing requirements for male apparel, maternity apparel,
intimate apparel for varying body shapes, and the challenges of designing headwear to fit the size and shape
of Western and Asian populations.

Designing apparel for consumers provides an invaluable reference for apparel designers, manufacturers, and
R&D managers in the textile industry, as well as postgraduate students and academic researchers in textiles.
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Editorial Review

About the Author
Marie-Eve Faust is an Assistant Professor and Program Director of Fashion Merchandising at Philadelphia
University, USA.

Serge Carrier is a Professor at the Graduate School of Montreal Fashion, at the Université du Québec à
Montréal (UQÀM), Canada.

Users Review

From reader reviews:

Madelyn McDowell:

Why don't make it to be your habit? Right now, try to prepare your time to do the important action, like
looking for your favorite guide and reading a e-book. Beside you can solve your condition; you can add your
knowledge by the guide entitled Designing Apparel for Consumers: The Impact of Body Shape and Size
(Woodhead Publishing Series in Textiles). Try to make the book Designing Apparel for Consumers: The
Impact of Body Shape and Size (Woodhead Publishing Series in Textiles) as your pal. It means that it can to
become your friend when you truly feel alone and beside that course make you smarter than in the past.
Yeah, it is very fortuned in your case. The book makes you far more confidence because you can know
everything by the book. So , we need to make new experience in addition to knowledge with this book.

Eddie Nelson:

Typically the book Designing Apparel for Consumers: The Impact of Body Shape and Size (Woodhead
Publishing Series in Textiles) will bring you to the new experience of reading a new book. The author style
to explain the idea is very unique. Should you try to find new book to study, this book very ideal to you. The
book Designing Apparel for Consumers: The Impact of Body Shape and Size (Woodhead Publishing Series
in Textiles) is much recommended to you to study. You can also get the e-book in the official web site, so
you can more easily to read the book.

David Carter:

Reading a publication tends to be new life style within this era globalization. With reading through you can
get a lot of information which will give you benefit in your life. Having book everyone in this world can
share their idea. Books can also inspire a lot of people. A great deal of author can inspire all their reader with
their story as well as their experience. Not only the storyline that share in the publications. But also they
write about advantage about something that you need illustration. How to get the good score toefl, or how to
teach your kids, there are many kinds of book that exist now. The authors on this planet always try to
improve their talent in writing, they also doing some study before they write to the book. One of them is this
Designing Apparel for Consumers: The Impact of Body Shape and Size (Woodhead Publishing Series in



Textiles).

Casey Russell:

Spent a free a chance to be fun activity to try and do! A lot of people spent their sparetime with their family,
or their very own friends. Usually they accomplishing activity like watching television, likely to beach, or
picnic within the park. They actually doing same every week. Do you feel it? Do you wish to something
different to fill your current free time/ holiday? Could be reading a book might be option to fill your cost-free
time/ holiday. The first thing that you'll ask may be what kinds of guide that you should read. If you want to
try look for book, may be the reserve untitled Designing Apparel for Consumers: The Impact of Body Shape
and Size (Woodhead Publishing Series in Textiles) can be good book to read. May be it might be best
activity to you.
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